




The Unexpected Consumer Behavior Report for 2021
What If Media Group surveyed more than 100,000 consumers, resulting in a 
comprehensive, research-based report designed to help brand 
manufacturers and retailers plan for this year’s holiday season.

In it, you’ll discover consumer sentiments on spending and concern with the In it, you’ll discover consumer sentiments on spending and concern with the 
current state of the retail industry. Some of the key insights we’ll explore 
include:

• Supply chain delay concerns.
• Local shopping preferences.
• Prioritizing domestic products.
• Sale pricing.
• Social media inspiration.• Social media inspiration.
• Brand and retailer loyalty.
• In-person vs. online shopping.
• Spending expectations.

As always, if you have any questions or would like to speak to us about how 
to take your holiday sales to the next level, What If Media Group is here to 
help. Don’t hesitate to reach out!
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Most consumers are spending less, which 
correlates to the savings holding pattern 
reflected in the previous stat. It is odd, 
though, that people expect to spend less 
even though they do not intend to change 
their shopping behaviors and are generally 
unconcerned about increasing prices. 

This is another eyebrow-raising instance that This is another eyebrow-raising instance that 
casts shade on the media and their role in 
public opinion. People are just not as 
concerned as the media would have us 
believe. 

We’re curious to know what you retailers We’re curious to know what you retailers 
think about this insight? Does the data align 
with the consumer behavior you’re seeing? 
Drop us a line and let us know!

Do you plan on spending more or
less than you did in the 2020
holiday season?

Forget Everything You’re Hearing About Consumer Behavior in 2021
Holiday Shopping Trends:

https://whatifmediagroup.com/get-started/






It might come as a big surprise for some to see Facebook as the top consumer social media platform. Based on 
these results, we clearly need to reconsider media reports looking to play down the importance of Facebook as 
an inspiration channel. Despite all the chatter about its “dying brand” and dwindling market share, it continues 
to be the top destination for people looking to buy.

Newer social media platforms are having viral moments, but it’s critical not to focus your efforts on the shiny Newer social media platforms are having viral moments, but it’s critical not to focus your efforts on the shiny 
new things. Just because a platform is trending does not mean it will work for you. TikTok, in particular, is a very 
narrow demographic, so it’s not the best place to focus your ad spend unless that’s your audience. 

In better practice, a data-driven approach will deliver the results you want. When you follow the data, you 
eliminate the guessing game and avoid the urge to make blind decisions based on what your competitors are 
doing. 

What If Media Group enables What If Media Group enables intelligent targeting to enable customized marketing campaigns that help you 
achieve your targets. With over one billion customer interactions each month, you can be confident your ad 
budget is well-spent and look forward to a more predictable ROI. 
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What Are Consumers Buying, and When Are They Buying It?

Timing is everything. While some retailers put a massive push on early cyber sales, the data tells us that 
consumers do not care. 

These numbers should inform your strategy in a meaningful way. Your audience is not shopping ahead of time, 
which still gives you plenty of time for marketing outreach. 

Some ideas: Change up your pricing strategy, stock your inventory for December, or advertise deals in 
December when your customers are ready to buy. Smart advertising starts with What If Media Group as you’ll be 
where your customers are and maximize your ad spend. 

Where is holiday shopping
inspiration coming from?
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